
marketing mix. Explores the nature and types of promotion, 
including advertising and point-of-purchase display, the steps in 
developing an advertising campaign, and measures of advertising 
effectiveness. Explores the management of the promotion and 
advertising functions in an organization. Prerequisite: MKTG310. 
Spring

MKTG37� Alt (3)
Direct Marketing
Marketing goods and services directly to consumers, marketing 
through e-commerce, catalogs, direct-mail, telemarketing, kiosk 
shopping, TV and radio direct response, magazine and newspaper 
direct response. Prerequisite: MKTG310. Spring

MKTG�3� Alt (3)



business must take a two-year (5-semester) degree program, as 
prerequisites in the common body of knowledge are required to 
bring the student up to the minimum expectations of our graduate 
faculty. These prerequisite courses may be waived for students 
with appropriate undergraduate course work from an accredited 
institution. If the prerequisite courses are more than five years 
old or the grades earned are below C, students may be required to 
repeat these courses.
 The prerequisite courses provide an introduction to the broad 
field of business administration. Such courses must be taken by 




